
CASE STUDY      SEPTEMBER 2010

The Heart Foundation is a charitable organisation 
that supports and promotes cardiovascular health 
in New Zealand by funding vital research, continuing 
education of cardiologists, improving heart disease risk 
assessment and cardiac care, and promoting a healthy 
lifestyle.

Each year, the Foundation holds six lotteries throughout 
the country to raise funds for the organisation. Each 
lottery offers a substantial prize pool of over half a 
million dollars, with a major prize of a home and land 
package. 

In each lottery campaign, a large percentage of 

the tickets are sold to existing Heart Foundation 
supporters. However, over the past 12 years and 
through much trial, the organisation has developed a 
successful acquisition model that goes beyond these 
contacts. By working with New Zealand Post, it has 
broadened its audience reach and has subsequently 
increased funding support for the organisation.

Utilising data derived from the results of the 2009 
New Zealand Post Lifestyle Survey, the New Zealand 
Post team enabled the Heart Foundation to top up its 
prospect pool for the January 2010 campaign, helping 
to achieve record-breaking results. 

KEY FACTS 
PROJECT TEAM:

•	 	Heart Foundation,  Sublime Group and New Zealand 
Post Targeted Communications.

TIMING / LOCATION:

•	 January 2010.

KEY AUDIENCE:

•	 South Island home owners aged 60+ who have 
supported a charity in the last 12 months. 

RESPONSE:

•	 The 15,000 prospects mailed from the 2009 New 
Zealand Post Lifestyle Survey data hit a response rate 
of 4%, resulting in almost 600 new supporters for the 
Heart Foundation, its best acquistion result ever.

OBJECTIVES
•	 Increase awareness and raise funds for the Heart 

Foundation and its services.

•	 Identify and engage new supporters to the organisation.

LIFESTYLE DATA USED TO 
IDENTIFY TOP PROSPECTS ALMOST 600 NEW DONORS

THE HEART FOUNDATION 
LOTTERY CAMPAIGN

The National Heart Foundation of New Zealand is a registered charity (CC23052) under the Charities Act 2005. For more information about the Heart Foundation please visit our website at www.heartfoundation.org.nz.

1st PRIZE: The first prize home has a registered valuation of $540,000 (including furnishings). The dwelling is 184.2m2 plus an internal 

entry garage (43.5m2) on a 834m2 section. It is a single level home finished in plaster, weatherboard and features schist stone. The home 

comprises four bedrooms, a bathroom, separate toilet, the master bedroom has an ensuite and walk in wardrobe featuring ranchsliders 

which open to a veranda. The kitchen, dining and living rooms are open plan and very spacious. Bi-folding doors off the kitchen open 

onto the paved veranda. The kitchen includes F&P appliances including oven, hob, range-hood, dishwasher and fridge. The home is 

tastefully decorated and furnished. 2nd PRIZE: tHREE nIGHt CRUIsE On BOARd IsLAnd EsCAPE & tHREE nIGHts At tHE sEBEL, 

VAnUAtU VALUEd At $7,615. PRIZE PACkAGE InCLUdEs: Return economy class airfares for two people ex Auckland, Wellington or 

Christchurch to Port Vila, Vanuatu. A three night cruise on board Island Escape Cruises for two people staying in an Exhibition Cabin, 

cruise includes all meals, shore excursions, snorkelling & fishing equipment, kayaks and guides, return airfares Port Vila to Espiritu 

Santo, three nights accommodation at the Sebel Vanuatu for two people with return airport transfers, all airlines, government surcharges, 

insurance levies and taxes. 3Rd PRIZE: FIVE nIGHts FOR tWO At PACIFIC REsORt RAROtOnGA VALUEd At $4,256. PRIZE PACkAGE 

InCLUdEs: Return economy class airfares for two people ex Auckland, Wellington or Christchurch to Rarotonga, five nights accommodation 

for two people at Pacific Resort Rarotonga in a Garden Suite, daily tropical breakfasts for two people, return airport to hotel transfers, 

all airline, government surcharges, insurance levies and taxes. MULtI-tICkEt BOnUs PRIZE: Purchase 2 or more tickets in the same 

name in Lottery No. 62 and you will be entered into a draw to win a brand new Toyota. With 2 tickets purchased in the same name 

in Lottery No. 62 you could win a Toyota Yaris – 3Dr Hatch Auto (retail value $23,090); with 3, 4 or 5 tickets purchased in the same 

name in Lottery No. 62 you could win a Toyota Corolla GX 1.8L Hatch Auto (retail value $35,990); buy 6, 7, 8, 9 or 10 tickets in the 

same name in Lottery No. 62 and you could win a Toyota RAV4, 2.4L Auto (retail value $41,490); buy 11 or more tickets in the same 

name in Lottery No. 62 and you are in the draw to win a Toyota Camry  Sportivo, 2.4L (4 Cylinder), Auto (retail value $45,990). Prize 

includes pre-delivery and registration costs and delivery (in New Zealand) to the winner through the nearest Toyota Dealer. Colour 

choice is dependant on availability.  AUtO-BUyER BOnUs dRAW: tWO nIGHts FOR tWO In QUEEnstOWn VALUEd At $2,798. PRIZE 

PACkAGE InCLUdEs: Return economy class airfares for two people from any New Zealand commercial port to Queenstown, two 

nights accommodation for two people at the Millennium Hotel & Resort, Queenstown, breakfast per person each day, a three day, 1.5L 

rental car pick up and drop off at Queenstown airport with unlimited kilometres and CDW insurance. The above pricing includes GST. 

EARLyBIRd BOnUs dRAW: Purchase your Lottery ticket/s before February 5, 2010 and your ticket/s will be included in the $10,000 

cash prize draw to be held on February 12, 2010. tRAVEL PRIZEs tERMs And COndItIOns: All prize components are subject 

to availability. Passports, visas, any additional meals, beverages, spending money, travel insurance and all other ancillary costs are 

the responsibility of the winner. All elements of the prize package are non-refundable, non-transferable or redeemable for cash. 

A 21-day advance purchase applies. North Harbour Corporate Travel (NHCT) are not liable for any loss, damage (direct or consequential), 

or injury to any person in connection with the promotion. Second Prize: Vanuatu, valid for travel until September 30, 2010 based on 

scheduled cruise departures ex Espiritu Santo. Note that a close out applies on any NZ and Australian public or school holiday dates. 

Third Prize: Raratonga, valid for travel from March 15, 2010 to October 31, 2010. Note that a close out applies on any NZ and Australian 

public or school holiday. Auto-Buyers Bonus Draw: The Millennium Hotel & Resort, Queenstown, valid for travel until September 30, 

2010. TeRMS & ConDiTionS: The total number of tickets offered in the lottery is 160,000 ranging from 10,001 to 170,000 inclusive. Results 

will be declared by blind selection of included numbers, under supervision of an independent witness in accordance with Rule 6 (14) of the 

Gambling Act (Lottery) Game Rules 2004. Declaration will be held at the premises of Sublime Group Limited, 2/85 Grafton Road, Grafton, at 

10am, February 12, 2010 for the Earlybird Bonus Draw and at 10am, March 12, 2010 for the 1st, 2nd, 3rd, Multi-Ticket Bonus and Auto-Buyers 

Bonus Prizes. Winners accept that their details and photograph may be used for publicity and/or promotional purposes. Results published 

in The New Zealand Herald, The Waikato Times, The Dominion Post, The Christchurch Press, Otago Daily Times and the Southland Times 

on February 19, 2010 for the Earlybird Draw and March 19, 2010 for the 1st, 2nd, 3rd, Multi-Ticket and Auto-Buyers Bonus prizes. All prize 

winners will be contacted by telephone (where phone number/s are available) and notified in writing. This lottery is conducted by Licence 

issued under Section 37 of the Gambling Act 2003. Licence Number LT2045842. Your name and contact details will be retained in order to 

keep you informed about future offers, promotional events or fundraising activities that may be of interest to you. You may check, update or 

suppress your details from our records by contacting the Heart Foundation at the following address. Organised by Bruce Davis, The National 

Heart Foundation of New Zealand, Private Bag 11912, Ellerslie, Auckland. Should early cancellation of this Lottery be necessary, notification 

will be given by public notice using the above daily newspapers noted on the March 12, 2010 with all ticket purchases to be refunded 

thereafter. To contact the Department of Internal Affairs, please phone 0800 257 887 or write to Gaming Compliance Unit, Department of 

Internal Affairs, PO Box 10 095, Wellington. The net proceeds of the lottery programme will be used to advance the Heart Foundation’s work 

in funding vital heart research, promoting healthy lifestyles and advancing cardiac rehabilitation..

1st PRIZE

For more information visit www.heartfoundation.org.nz

Today, the Heart Foundation is the charity with a mission to work together to beat heart 

disease. In the 40 years since the Heart Foundation was established, coronary heart disease 

rates have fallen by 56% in men and 54% in women. However, cardiovascular disease is 

still the leading cause of death in new Zealand accounting for 40% of deaths annually.

Did you know?

•	 	One	New	Zealander	d
ies	of	cardiovascular	dise

ase	every	hour	and	many
	of	these	

deaths are premature and preventable

•		 	Every	90	minutes	a	N
ew	Zealander	dies	from	c

oronary	heart	disease	(16
	deaths	a	day)

•		 	Obesity	is	a	risk	facto
r	for	a	number	of	disease

s	including	diabetes,	high
	blood	

pressure, coronary heart disease, osteoarthritis and some cancers

•		 Approximately	one	in
	two	New	Zealanders	are	

overweight	or	obese

•		 	Heart	attacks	are	inc
reasing	in	younger	adults

	and	heart	disease	is	also
	the	leading	

killer of New Zealand women, seven women die of heart disease every day and four 

times more women die from heart disease than of breast cancer.

Fundraising is a key objective of the Heart Foundation and purchase of a Lottery ticket 

helps us to minimise the suffering and loss of life caused by cardiovascular disease by; 

•		 	Supporting	and	imple
menting	cardiac	rehabilit

ation	programmes

•		 Working	with	at	risk	g
roups	through	interventio

n	programmes

•		 Funding	vital	heart	re
search

•		 	Providing	education	p
rogrammes	to	promote	h

ealthy	eating	and	physica
l	activity 

to young people

•		 Working	with	food	ind
ustry	groups	to	promote	h

ealthier	foods

•		 Providing	heart	healt
h	resources	to	health	pro

fessionals	and	the	genera
l	public

•		 	Working	with	Pacific	
peoples	through	Pacific	H

eartbeat	(PHB)

We need your support in order for us to continue with our life-saving work, so please, 

give generously. every ticket you purchase for $12.00 goes a long way in helping to 

improve the heart health of new Zealanders.

We need your support

ONLY
$12 PER TICKET

Payment Details         Total

You can opt-out of any future Lottery draw whenever you wish.

Street No.             Street

Suburb & City

Phone No.    (          )

Email 
address

Are you an existing Heart Foundation Lottery ticket buyer? Y N

Please indicate your date of birth

(optional) Day Month Year

YES! Please send me

Please send me ticket(s) in future Lotteries 

until further notice.

Please charge my credit card

I wish to pay by credit card

Card Number

Name on card

Signature
Expiry date

YES! I wish to make a donation 

(Any additional cash donations of $5 or 

more will be sent a receipt)

Please send me a direct debit form

(also available at www.heart.org.nz)

ticket(s) in Lottery No. 62 $

$

$

$

Due to the Gambling Act, 2003 we cannot accept ticket sales by phone, fax or internet. For further information and queries phone

Mr  Mrs  Ms  Miss  (please circle)   Other

First name                                          L
ast name

Mail your order to: Heart Foundation, Freepost 1458, Private Bag 11912, 

Ellerslie, Auckland. Mailing list customers please use coupon attached 

to your letter. Ticket order can only be made by mail or by becoming an 

Auto-Buyer (see panel right)

0800 750 150 or +64 9 415 4760, email lottery@nhf.org.nz 

or visit www.heart.org.nz.

Mail your ticket order NOW!
Yes! I want to become an Auto-Buyer 

for future Lotteries (six per year)

I wish to pay by cheque (please make payable to The National Heart Foundation)

Generously supported by:

                  

Mastercard Visa Amex Diners

Major Sponsor of the 

Heart Foundation Lottery

Thank you! Your support is greatly appreciated.

Jennian Homes is proud to be the major sponsor 

of the Heart Foundation Lottery.

Supporting this initiative to raise vital funds, help save lives and keep 

families together for longer is a strong focus for Jennian Homes. 

Community wellness is very important and Jennian Homes is very pleased 

to be able to give back to the community through supporting such a worthy 

cause, one that benefits the lives of so many New Zealanders.

www.jennian.co.nz

Support the Heart Foundation. It’s the charity closest to your heart.

Major Sponsor of the 

Heart Foundation Lottery

ONLY
$12 PER TICKET

1st
PRIZE

3rd
PRIZE2nd

PRIZE

Be in to

this contemporary Wanaka Jennian

and help save lives with Lottery No. 62.
dream home

Winners of Lottery No. 60

Place Prize
Ticket No. Location

1st Whitianga Home
139997 Christchurch

2nd Disneyland
059828 Te Awamutu

3rd Fiji
087055 Wellington

Multi-Ticket Toyota Corolla
114767 Coromandel

Auto-Buyer The Copthorne, Oriental Bay Wellington 067464 Christchurch

Earlybird  $10,000 cash
071669 Blenheim

The results of Lottery No. 61 were not available at the time of print. See www.heart.org.nz.

LoTTeRy no. 62 CLoSeS March 5, 2010

Drawn March 12, 2010

OFFICE USE ONLY

73 BP 79 82 85 88

For those people who purchase 2 tickets or more in the same name in Lottery No. 62, they will be entered into a draw 

to win a brand new car from Toyota. The model of the car to be won is dependent on the number of tickets purchased.

Buy 2 tickets or more and you could WIN!Purchase 2 tickets:Toyota Yaris 1.3L 3Dr Hatch Auto RRP $23,090
Purchase 11 or more:Toyota Camry Sportivo 

2.4L (4 Cylinder), Auto RRP $45,990 

Purchase 3 – 5 tickets:
Toyota Corolla GX 1.8L 
Hatch Auto RRP $35,990

Purchase 6 –10 tickets:
Toyota RAV4 2.4L, Auto  
RRP  $41,490

WIN $10,000 CASH
Make sure you have your ticket order and payment to us by February 5, 2010 and you will be in the draw to win $10,000 Cash!

Become an Auto-Buyer
By becoming an Auto-Buyer you are becoming a much needed regular supporter of the 

Heart Foundation, helping us to fight for the heart health of all New Zealanders.

Auto-Buyer tickets are allocated first and automatically mailed, ensuring that you never 

miss out! We offer six Lotteries per year with the option to opt out of any Lottery at any time. 

All you need to do is complete the coupon, tell us how many tickets you would like each 

Lottery and choose your preferred method of payment of either direct debit or credit card, 

then return your order form to us in the freepost envelope and we’ll take it from there!

As a big thank you for being an Auto-Buyer and regular supporter, you will be eligible for 

entry into the Earlybird $10,000 Cash Prize Draw and will be entered into the exclusive 

Auto-Buyer bonus prize draw each Lottery – which is an exciting weekend getaway for two 

somewhere in New Zealand. 
Help us to save on administration costs and become a regular Heart Foundation supporter 

by joining the Auto-Buyer programme today and be in to win:

Two nights for two in Queenstown valued at $2,798*
Prize Package Includes:•	  return economy class airfares for two people from 

any New Zealand commercial port to Queenstown

•	  two nights accommodation for two people at the 

Millennium Hotel & Resort, Queenstown

•	 breakfast per day per person
•	  a three day, 1.5L rental car pick up and drop off at 

Queenstown airport with unlimited kilometres and 

CDW insurance.*The above pricing includes GST

* Please refer to the terms & conditions for more details. See www.millenniumhotels.co.nz/nhf for specials

Other ways you can support the Heart Foundation...

This first prize Jennian Dream Home is located 

at 48 Frye Crescent, Riverside Park, 

Albert Town, Wanaka.Riverside Park forms part of Albert Town, on the banks of the 

Clutha River. Riverside Park has fabulous riverside nature 

walks and great fishing just minutes from the door. 

Lake Wanaka, the shopping area, restaurants and schools are 

less than 5 kilometres away. Riverside Park has an emphasis 

on family values and community facilities are currently under 

construction in the subdivision which include a swimming 

pool, gymnasium complex, basketball area, children’s play 

area, community recreation rooms and an open space nature 

reserve area including landscaped wetlands. (Community 

facilities user fee will be approximately $5.00 per week).

Right on the door step to Riverside Park, is Lake Wanaka, 

offering an amazing array of outdoor activities.

The first prize home has a registered valuation of $540,000 

(including furnishings). The dwelling is 184.2m2 plus an 

internal entry garage (43.5m2) on a 834m2 section.

It is a single level home finished in plaster, weatherboard and 

features schist stone. The home comprises four bedrooms, a 

bathroom, separate toilet. The master bedroom has an ensuite 

and walk in wardrobe. Ranchsliders open onto the veranda.

The kitchen, dining and living room is open plan and spacious. 

Bi-folding doors off the kitchen open onto the paved veranda, 

ideal for indoor-outdoor entertaining. The kitchen features 

F&P appliances including oven, hob, range-hood, dishwasher 

and fridge.
The home is tastefully decorated and fully furnished and is 

open to view every Saturday and Sunday from January 16, 2010 

until Sunday February 28, 2010 between 2.00 and 4.00pm.

Prize Package Includes:•		 	return	economy	class	airfares	for	two	people	ex	Auckland,	Wellington	or	

Christchurch to Port Vila, Vanuatu
•		 	a	three	night	cruise	on	board	Island	Escape	Cruises	for	two	people	staying	

in an Exhibition Cabin•		 	cruise	includes	all	meals,	shore	excursions,	snorkelling	and	fishing	

equipment, kayaks and guides
•		 return	airfares	Port	Vila	to	Espiritu	Santo	to	Port	Vila

•		 	three	nights	accommodation	at	the	Sebel	Vanuatu	for	two	people	with	

return airport transfers•		 all	airlines,	government	surcharges,	insurance	levies	and	taxes.

Please refer to the terms & conditions for more details.

Three night cruise on board Island Escape and three 

nights at the Sebel, Vanuatu valued at $7,615.

Prize Package Includes:•		 	return	economy	class	airfares	for	two	people	ex	Auckland,	Wellington	or	

Christchurch to Rarotonga
•		 	five	nights	accommodation	for	two	people	at	Pacific	Resort 

Rarotonga in a Garden Suite 
•		 daily	tropical	breakfasts	for	two	people

•		 return	airport	to	hotel	transfers
•		 all	airline,	government	surcharges,	insurance	levies	and	taxes.

Please refer to the terms and conditions for more details.

Five nights for two at Pacific Resort Rarotonga 

valued at $4,256.

3rd PRIZE

2nd PRIZE

Major Sponsor of the 
Heart Foundation Lottery
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1st PRIZE

Lake Hawea

www.pacificresort.com

We were delighted with the 
results achieved using the data 
supplied from the Lifestyle 
Survey. By targeting those 
prospects that fit our profile 
we were able to gain our best 
acquisition result ever.

“



THE HEART FOUNDATION LOTTERY CAMPAIGNSEPTEMBER 2010

RESULTS
The Heart Foundation’s January 2010 campaign performed 
exceptionally well. In particular, the 15,000 prospects mailed 
from the 2009 New Zealand Post Lifestyle Survey data hit a 
response rate of more than 4%, which resulted in nearly 600 
new donors for the Heart Foundation. 

This result outstripped the results of the other lists used in 
the campaign, including the existing supporter database, 
demonstrating the real value of the Lifestyle Survey data.

ABOUT NEW ZEALAND POST 
TARGETED COMMUNICATIONS
The New Zealand Post Targeted Communications team brings 
together direct and digital strategic marketing, data analytics, 
project and campaign management expertise under one roof 
to create a centre of excellence for 1-2-1 communications. 
Its goal is to make data-driven direct marketing easier for 
Kiwi businesses and ensure mail remains an effective media 
channel, working with its partners to grow the 1-2-1 channel.

In the second half of 2010, Targeted Communications has 
begun introducing some exciting new solutions to market 
including new media and multi-channel marketing tools to 
leverage our extensive customer data and insight services.

KEY CONTACTS

0800 DO DIRECT
dodirect@nzpost.co.nz
www.nzpost.co.nz/targetedcommunications

•	 Jackie Shaw, Client Solutions Manager - Agencies and 	
	 Integrated Media, 09 367 9680, jackie.shaw@nzpost.co.nz

•	 Fiona  Woolley,  Manager – Market Engagement, 	 	
	 09 367 9744, fiona.woolley@nzpost.co.nz 

This result outstripped the 
results of the other lists used in 
the campaign.“

CAMPAIGN OVERVIEW 
When the Heart Foundation wanted to increase its mailing 
list for its January 2010 lottery beyond its existing database, 
the New Zealand Post Targeted Communications team 
recommended the use of unique, nationwide data derived 
from the 2009 New Zealand Post Lifestyle Survey.

The 57-question New Zealand Lifestyle Survey was sent to 
1.6 million letter boxes, PO Boxes and Private Bags across 
the country in 2009 and asked New Zealanders a range 
of questions on everything from hobbies to finances. The 
outcome of the survey was the creation of a nationwide 
repository of data that enables organisations to target 
prospective supporters more accurately and allows 
consumers to receive information suited to their areas of 
interest. 

Using this data, the Heart Foundation was able to clearly 
define its audience, identifying New Zealanders who would 
be more likely to support their activity; for example, people 
with a high propensity to buy tickets in the charity lotteries. 
New Zealand Post then provided targeted data, or mailing 
lists, with these consumers in mind – ensuring a more 
successful response rate.

Based on data profiling, more than 50,000 records were 
supplied which were targeted towards South Island home 
owners (close to the location of the prize home up for grabs 
in the lottery) aged 60 and over who have supported a charity 
in the past 12 months.

The Heart Foundation’s Gail McIntyre, says, “We were 
delighted with the results achieved using the data supplied 
from the Lifestyle Survey. By targeting those prospects 
that fit our profile we were able to gain our best acquisition 
result ever with the January 2010 campaign.”


